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E LOVE PUSHING THE ENVELOPE. For its entire history, the United States 
Postal Service® has been committed to developing new ways to serve all Amer- 
icans. Whether pioneering airmail delivery a century ago or rolling out exciting 
new technology like Informed Delivery® last year, the Postal Service™ is always 
on the cutting edge. 

Our summer issue begins with a riveting feature story that explores how 
the U.S. Post Office Department, the predecessor of the Postal Service, made 
history by introducing airmail (page 2). To celebrate the United States Air Mail 
stamps, we also meet some of the daring pilots who risked their lives to deliver 
the mail (page 5). 

Following this theme of innovation, we explore the vital importance of 
science, technology, engineering, and mathematics in American educa- 
tion (page 7) and take a closer look at the new STEM Education stamps. 
To help those aspiring to work in a STEM field discover which occupation 
is right for them, we’ve even included a handy foldable “Career Catcher.” 
This season offers a bright array of beautiful and intriguing stamps: 
Get to know subjects as diverse as the Peace Rose (page 12); astronaut 
Sally Ride (page 14), the first American woman in space; and television 
host Mister Rogers (page 16), whose long-running show taught im- 
€ portant life lessons to millions of children. Discover the history of the 
= Postal Service’s dedication to innovation in mail delivery in Mailing 
| a Insights (page 26). Then, in the Collector’s Zone® on page 40, learn 
more about topical stamp collecting and get a preview of the Amer- 
ican Philatelic Society StampShow 2018 co-hosted with the American Topical 
Association. Held this coming August in Columbus, OH, the event will feature 
the unveiling of the eye-popping Dragons stamps. 

As always, this issue is filled with creative and compelling gifts, cards, and 
stamp products — all sure to delight everyone from the new fan to the most 

ON THE (OVER seasoned collector. The colorful, fun-for-all-ages Frozen Treats stamps (page 

LEFT: William “Wild Bill” Hopson, one of 17), which will be available in June, are printed with a special scratch-and-sniff 

coating that evokes a sweet, summery scent. Check out our engaging education- 

al folios and books (pages 28-30), spruce up your stationery collection with the 

newest notecards (page 32), and explore our framed stamps (pages 34-35) and 
American Commemorative Panels (page 38). 

We hope you enjoy this issue and uncover wonderful philatelic items to share 


Jack Knight in his 
de Havilland airmail plane 


the airmail service's most colorful pilots. 
During his years flying for the Post Office 
Department, Hopson logged over 4,000 
hours of flight time, covering 413,034 miles. 


TOP RIGHT: A Curtiss JN-4H “Jenny” airmail with family and friends. From all of us at the Postal Service™, we wish you a sum- 
plane takes off from Washington, D.C., on mer filled with sunshine and stamps! 
May 15, 1918, the first day of scheduled 
airmail service. Every Day's a Stamp Day! 
BOTTOM RIGHT: Airmail pilots (left to right) 1 | gn 
Jack Knight, Clarence Lange, Lawrence : Irre 
Garrison, William Hopson and Andrew Mary-Anne Penner 


Dunphy, pose in their flight suits. Director, Stamp Services 
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FINSTEIN STAGE 


FEATURES 


2 / Postmen in Flight 


The daring, innovative history of the U.S. Air Mail Service. 


7 / STEM Education 


A significant area of study for everyone. 


12 /A Budding Desire for Peace 


Admiring one of the most popular roses of all time. 


14 / The First American Woman in Space 
Celebrating the pioneering legacy of Sally Ride. 


16 / Won't You Be My Neighbor? 


Remembering the creativity and compassion of Fred Rogers. 


26 / USPS Mailing Insights 


Innovation then and now. 


28 / Product Spotlight 


A selection of nature-inspired interactive products for the young and the 
young at heart. 


40 / The Thrill of the Chase 


Collecting by topic in anticipation of StampShow 2018. 


DEPARTMENTS 


2 / Look What's New 
New issues from the U.S. Postal Service® to add to your collection, 
including Flag Act of 1818, Frozen Treats, and Mister Rogers. 


20 / Forever and Ever 

Forever® stamps are always equal in value to the current First-Class Mail® 
one-ounce price, perfect for enriching collections and personalizing 
correspondence. 


24 / Other Rates 
For postcards, international letters, wedding invitations, and those times when 
you'd simply like your correspondence to help fund a worthy cause, start here. 


30 / Philatelic Products 
Philatelic favorites, including rich collectible folios, commemorative 
keepsakes, cancellation products, and framed stamps. 


40 / Collector's Zone® 
The complete list of available products for every stamp shown in this catalog, 
presented as an alphabetical index. 
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USA Philatelic is an official source of current stamps and 
stamp products from the U.S. Postal Service. 


Stamp designs and philatelic products shown may reflect 
preliminary artwork and are subject to change. Available while 
supplies last. Single stamps shown are for illustrative purposes 
only unless specified for individual sale. 


All stamp and postal stationery designs are copyrighted by the U.S. 
Postal Service. The UNITED STATES POSTAL SERVICE, the Eagle 
Logo, Postal Service and The Postal Store® are among the many 
trademarks of the United States Postal Service. All rights reserved. 


PLEASE NOTE 

٠ The U.S. Postal Service reserves the right to adjust pricing 
when it coincides with a Rate Change. 

٠ Unless otherwise noted, all stamps are self-adhesive. 


@® Printed in the USA on paper that contains recycled 
3 content. © 2018. USPS. All Rights Reserved. 


A self-supporting government enterprise, the U.S. Postal Service 
is the only delivery service that reaches every address in the 
nation, 150 million residences, businesses, and Post Office 
Boxes. The Postal Service receives no direct support from 
taxpayers for its operations. With 31,000 retail locations and 
the most frequently visited website in the federal government, 
the Postal Service relies on the sale of postage, products, and 
services to pay for operating expenses. 


Not a subscriber? 

Sign up today to receive free 
quarterly copies of USA Philatelic! 
Call 1 800 782-6724 or visit 
usps.com/philatelic. 


FIND US ON FACEBOOK 
Facebook.com/USPS 


FSC 


www.fsc.org 


FOLLOW US ON TWITTER 
@USPS MIX 


Paper from 
responsible sources 


SHOP WITH US ON eBAY FSC® C101537 


ebay.com/stamps 


Left: Lacking reliable instruments, 
and often flying in lousy weather, 
early airmail pilots had to peer 
out of their cockpits to check their 
bearings with landmarks below. 


Right page: Jack Knight (left) and 
fellow pilot Clarence Lange show off 
the front and back of the Post Office 

Department's airmail flight suits. 


B EW PEOPLE REALIZE that it was the United States Post Office Department’s visionary leader- 
Mi fig ship and commitment to improve mail delivery that spurred the growth of commercial aviation 
١ j in America. — In 1911, Postmaster General Frank Hitchcock was enthused by the prospect of 
transporting mail by air, but Congress had little appetite for funding a new, untested service. To 
promote his cause, Hitchcock authorized experimental airmail flights, swearing in Earle Ovington 
as the “first aeroplane mail carrier.” — That fall, Ovington flew between Garden City, New 
York, and Mineola, New York, dropping bags of mail to the ground for the postmaster to pick up. 


LIGHT 


Images Courtesy of the National Air and Space Museum, Smithsonian Institution 
Images Courtesy of the National Postal Museum, Smithsonian Institution 
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UNITED STATES 
AIR MAIL STAMP 


DESIGNER / DAN GRETTA 


ART DIRECTOR / GREG BREEDING 


he new United States Air Mail stamps 

celebrate the courage and foresight 

of those who pioneered airmail | 
service and pay homage to stamp designs 
of the early 20th century. 

The Curtiss JN-4H (“Jenny”) biplane, 
shown on these 2018 stamps, was also 
featured on the 24¢ airmail stamps issued 
in 1918 to commemorate the beginning 
of regularly scheduled service. A rush 
to produce the stamps in time for the 
inaugural flight resulted in one 100-stamp 
sheet showing the biplane upside down. 
The printing error made headline news, 
and the “Inverted Jenny” became one of 
the most recognized and coveted rarities 
in philatelic history. 

Like their 1918 predecessors, the 2018 
United States Air Mail stamps are printed 
using the intaglio method. Derived from 
the Italian intagliare, meaning “to carve," 
the term describes a technique in which 
the design is etched or engraved into 
the printing surface. Ink is applied to the 
printing plate, then the surface is wiped, 
forcing ink down into the engraved areas. 
Using tremendous pressure, the inked de- 
sign is then transferred to paper, yielding 


crisp lines and a subtle raised texture. 


| : Look What's New 


During 1911 and 1912, the Department supported exploratory 
flights. In some cases, a pilot would take a mailbag from the 
local postmaster, fly it around, and hand it back after landing. 
Hitchcock wanted the public — and Congress — to hear and 
read about airplanes carrying the mail. 

Enter Otto Praeger. Appointed Second Assistant 
Postmaster General in 1915, the former newspaperman was 
a keen advocate of airmail. In 1918, Praeger helped persuade 
Congress to appropriate $100,000 for the development of 
experimental routes. Lacking planes and pilots of its own, the 
Post Office Department arranged to use those of the Army 
Signal Corps to launch the new service. 

On May 15, 1918, regularly scheduled service began with 
flights connecting Washington, D.C., Philadelphia, and New 
York City. President Woodrow Wilson and hundreds of dig- 
nitaries attended the maiden flight, which ended abruptly 
when the pilot lost his way and crash landed less than 25 
miles from Washington. Nonetheless, three of the four legs 
were completed successfully, and the new airmail service 
was front-page news. 

After three months of operation by the Army, the Post Of- 
fice took over all phases of airmail service, hiring civilian pilots 
and buying six specially built mail planes. The U.S. Air Mail 
Service was up and running. 

But the Post Office still had to demonstrate that the service 
was worth the cost and prove that mail could be flown over 
increasing distances and moved faster by air than by train. 
Congress agreed to test flights between New York and Chicago, 
provided the distance could be covered in less than 10 hours. 

In September 1918, two pilots raced each other while 
testing the feasibility of a proposed route, complete with 
refueling stations. Both encountered bad weather and 
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The Department began using the North Platte, Nebraska, airmail field 
in September 1920 — one of the stops along the transcontinental 
flyway between New York and San Francisco. 
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United States Air Mail “= 


USPS AR 
First-Class Rate Forever® 
DATE OF ISSUE: 5/1/18 AT WASHINGTON DC 20066 


Released in celebration of the 100th anniversary of U.S. Air Mail Service, the stamp design will be 
printed in two colors. One pane of 20 stamps in blue was issued in May, in recognition of the month 
that Army pilots began delivering mail. The second pane of 20 in red will be issued in August, to 
commemorate the month when the U.S. Post Office Department took charge of airmail service. 


UNITED STATES AIR MAIL BLUE / PANE OF 20 WITH PLATE NO. & HEADER* / 477704 / $10.00 
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